USER GENERATED CONTENT
HOW TO ENCOURAGE YOUR AUDIENCE
TO CREATE AND SHARE CONTENT



Set You Up Create Ongoing
For Success Content Health Check




Brands The Crew Have Worked On




This document

o Introduction

o How to encourage your audience to create content for you
o How to get started

o Best practices

o How to curate



My aim is for you to leave ready to turn your
audience into active referrers of your organisation.




How do you use social media
to increase your sales,
donations and leads?




Be interesting



Your audiences life




Be interesting
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CREATE CURATE




CURATE



Curate

Examples here



https://www.amazon.co.uk/Social-Media-Content-Ideas-Increase/dp/1527215075

Is to have your audience created user-generated
content for you to share



User-generated content refers

to content related to your brand that's
created by someone who's not an official
representative of your business. |



User-generated content refers

to content related to your brand that's
created by someone who's not an official
representative of your business. It could be
a social media update, a review, a video, a
podcast, or a number of any other types



People are 2.4 times more likely to view user-generated content as authentic
compared to content created by brands

A full 92 percent of people trust recommendations from people they know,
and /0 percent trust online opinion from others

Nearly 80 percent of people say UGC has a high impact on their purchasing
decisions.

When surveyed, 85% of users find visual user generated content (UGC)
more persuasive than brand photos or videos.



https://www.businesswire.com/news/home/20190220005302/en/Stackla-Survey-Reveals-Disconnect-Content-Consumers-Marketers
https://www.nielsen.com/us/en/insights/news/2012/consumer-trust-in-online-social-and-mobile-advertising-grows.html
https://www.businesswire.com/news/home/20190220005302/en/Stackla-Survey-Reveals-Disconnect-Content-Consumers-Marketers
http://www.adweek.com/digital/why-consumers-share-user-generated-content-infographic/

How do you encourage your
audience to create content for you?



BE INTERESTING
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Competitions



One survey found that only 32% of consumers created
and shared UGC because they wanted to win a prize.

Instead, 60% said they shared UGC to get more likes, or to
have their content featured by a major brand.



https://www.businesswire.com/news/home/20160503005382/en/Offerpop-Survey-Identifies-Gaps-Consumers-Marketers-User-Generated
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Share Tips
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How to get started
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Start by creating the posts yourself

Put a post out asking for content

Create a great hashtag that the audience can use
Put up a poll

Create a competition

Offer rewards

Ask guestions

Look through posts that have tagged you

Look through posts that have tagged your location



 Always request permission
 Credit original creator

Best

practices




Best

practices
Campaign

Define objective, type, and timing of a
contest

Be specific in what you require to avoid
any confusion

Use an eye catchy image / graphic to
promote (see Canva)

Make your contest mobile-friendly
Incentivize the sharing

Add an urgency factor (time)

Always ensure you're adhering to
platform rules around such promotions



How to curate



FIND SAVE SHARE

Social Media Platforms Save to bookmarks Scheduling tools

Email Screenshot
Save to files on social media




Picaroons_

James Berg

'i Picaroons

JB_picaroons



https://www.instagram.com/picaroons_/?hl=en
https://www.facebook.com/picaroons.co.uk
https://www.linkedin.com/in/james-berg-b2463b47/
https://twitter.com/JB_Picaroons

